































































































Andrew McStay






This blog is maintained primarily for my students at Bangor University. However, if you've stumbled upon these pages and want to contribute, that's just fine too. They are intended as a resource for those interested in digital advertising and wider digital media culture. To search for a particular topic use the search bar on the top left hand side. If you are interested in Ph.D supervision or consultancy services please scroll down to the bottom for contact details.
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Andrew McStay


	I am director of the Media and Persuasive Communication (MPC) network at Bangor University where I also lecture on political-economy of the media. I am currently working on a book provisionally titled Deconstructing Privacy for Peter Lang and leading two empirical projects in connection with privacy perception and the use of new media for smoking cessation. I am author of Creativity and Advertising: Affect, Events and Process (Routledge, 2013); The Mood of Information: A Critique of Behavioural Advertising (Continuum, 2011); and Digital Advertising (Palgrave-MacMillan, 2009).

Please contact me at mcstay@bangor.ac.uk if you are interested in Ph.D supervision or consultancy services.
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Links to Andy's books, papers and research abstracts


	Book: Creativity and Advertising (Chapter 1 available in full)
	Book: The Mood of Information
	Book: Digital Advertising
	Co-authored textbook: Media Studies_Texts, Production and Context
	Falmouth University 2014 'Creativity and Advertising' talk slides
	ICA 2013 presentation notes
	For Your Eyes Only slides, Brussels, 2012
	I consent: An analysis of the Cookie Directive and its implications for UK behavioral advertising (New Media and Society)
	Interdisciplinary Privacy Course slides from Leuven, Belgium
	Profiling Phorm: an autopoietic approach to the audience-as-commodity (Surveillance and Society)
	Privacy, Online Advertising and Marketing Techniques: The Paradoxical Disappearance of the User
	Regulating the Suicide Bomber: A Critical Examination of Online Viral Advertising and Simulations of Self-Broadcasting (abstract)
	Understanding audience's perceptions of creativity in online advertising: the benefits of a qualitative approach (The Qualitative Report)
	MeCCSA 2010 conference paper: Commodifying audiences in web 3.0: the case of online behavioural advertising (original with typos!))
	Trust, Data-mining and Instantaneity- The Creation of the Online Accountable Consumer (intro)
	Consumption and Advertising textbook chapter (abstract)
	When the Script runs out … what happens to The Polarised War Body abstract
	PhD: A critical exploration of users' resistance, co-optation and perceptions of creativity within online advertising (abstract)








Useful links for students


	Andy's DELICIOUS BOOKMARKS
	Ad-Jargon Glossary
	Adaholic
	Adbusters - news from the flip-side
	Adforum: commercials, discussion and other advertising industry resources
	Adland: what the agency types really think
	Ads of the World
	Advergirl
	Advertising Age (students, access through Athens)
	Advertising Association: info' on the basics of the UK advertising industry
	Advertising Age: History of Advertising timeline
	Advertising Standards Authority
	Alessandro Acquisti: The Economics of Privacy
	Bill Bernback: Lemon and Legend
	Chinwag jobs
	Contagious updates
	Crispin Porter + Bogusky
	Critical Studies in Advertising
	D&AD: Career lead with a golden pencil
	David Ogilvy: recipes for success in advertising
	Digital Research Tools Wiki
	Directory of Open Access Journals
	Focus groups: reach the parts other methods can't reach
	Focus groups: reach the parts other methods can't reach
	Getting into advertising (PDF from Ad' Association)
	Guardian technology interviews
	History of Advertising Trust (HAT)
	How to do presentations
	How to write a dissertation
	I have an idea
	IAB info on the condition of internet advertising
	IPA for Students
	IPA: essential reading for students of advertising
	Light Blue Touchpaper: Computer Security Research Cambridge
	Media Studies Web 2.0
	MIT - Adlab blog
	NO2ID: pressure group against UK ID cards
	Ofcom: the UK communications regulator
	Open Rights Group: Digital and Civil Liberties
	Ross Anderson: Psychology and Security
	Russell Davies
	The Economist - make the head on your shoulders shine
	Thinkbox: lots of UK TV ads
	WARC: World Advertising Reserch Center
	Webnographers: Resources for Virtual Ethnography
	Wieden + Kennedy London blog
	YCN: aspiring creatives click here
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